





Is there some form of hierarchy in God’s calling with a special place for what
people often refer to as “full-time Christian service?” Will we somehow miss out if we
don’t do something that fits into this category? Should we think of God’s call in the
context of a location or special place of service? Is it only about what we should do and
the place where we should do it or is it more about who we are and who we are becoming
in our relationship with God? And by the way, where does ordinary work with those

ordinary people fit in -- the ordinary people that God so loves and for whom Jesus died?

Now as a follower of Jesus Christ, one of the best ways that I found to respond to
God’s call to the market place and to lead in the development of the firm as a moral
community was to seek to serve as I led. To reflect the principles that Jesus was teaching
His disciples as He washed their feet, inclpding that no leader was greater or had a self-
interest more important than those being led. In seeking to so serve, the truth of what 1
said could be measured by what I did. My faith and the ethic of my life became a reality
as | was able to serve those I led. It was the salt and light of what I believed and provided

a platform for building a culture of character within the firm.

For me, the world of business has become an integral part of God’s calling. It has
become a channel of distribution for fulfilling and living my faith; a channel that has
reached from a janitor’s closet in Saudi Arabia to the Great Hall of the People in Beijing,

China — from sweeping streets in Osaka, Japan to ringing the bell of the New York Stock
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Exchange. The marketplace has provided a wonderful opportunity for me to embrace and
engage those who do not believe the way I do, but whom God loves and who, by my

words and actions, should see the reality of His love.

Can godly and Christian values make a difference in the way a business is led or
the way a leader performs his or her responsibilities? You bet they can. Creating
cultures of character requires leaders to know what they believe and why they believe it;
to seek truth; to know their source of moral authority and to know what is right even
when there is no code of conduct. The global market place provides a wonderful

opportunity for followers of Jesus Christ to live and share their faith. There is a common

language of performance in the market that crosses secular, cultural, and religious

barriers. When there is performance people listen. And yes, as some people listen they

respond to the redemptive message of God’s love.

It is, I believe, a high calling of God; a calling that for us at ServiceMaster grew
to involve the management and employment of over 200,000 people, delivering services

to over 10 million customers in the U.S. and 45 other countries.

As Joshua came to the closing days of his leadership of the nation of Israel, he

challenged the people to fear God and serve Him with faithfulness.
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It was a challenge, not a command, for God does not compel anyone to follow or
worship Him. In Joshua’s conclusion, he emphasized this point when he said, “But if
serving the Lord seems undesirable to you, then choose for yourselves this day whom

you will serve . . . but as for me and my house, we will serve the Lord.”

Now, the Hebrew word that is translated “serve” is Avodah, and can also mean
worship or work. Yes, that’s right — our work, whatever it is, can also be a worship to the
God we love as we serve and live our faith. Our work can become a center of our
worship as we bring alive the reality that Jesus lived and died for the purpose that those

He created and loved may know Him as God and Savior.

God has called each of us to be in the world but not part of it. He has called us to
be excellent in what we do, whether we call it a job, profession, or ministry, and when we
excel in what we do, whatever that may be, as a lawyer, business person, minister, or
educator, and live our faith in a way that cannot be ignored or contained, we have the

platform to proclaim and share our faith. The choice is ours.

Who will we serve this day and tomorrow? Will we be a vehicle for use by God to

help people find The Truth that is not only worth the seeking but has eternal value?
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